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Road Map

A Intellectual Property &
Intellectual Property Rights

A IP Rights asset value

A P protection tools & costs of IP
rights

IP monitoring & searches

Where to get more information
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Intellectual Property

Such creations
have an intangible
nature
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Results of creative
efforts from the
human intellect

Intellectual
Property



it
é i!
!

!

! A Intellectual Property (IP)

U Intellectual property
rights (IPR)




UNREGISTRABLE
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Intellectual Property Rights [EESSEE PR Helpdesk

COPYRIGHT & Related rights INDUSTRIAL PROPERTY
Literary & Artistic Works Trade Marks
Related rights Patents
Databases € Utility Models

Industrial Designsé

Intellectual
Property
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Trade Secrets

Know -How
Confidential Information
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Which are the Intellectual
Property protection tools
available?




Industrial Property

A Patents and utility models
Inventions

A Industrial designs . Innovative
designs

A Trade Marks : brands

A And other righs (such as
Geographical Indications), but not
covered on this module
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R
é{ Principle of Territoriality

II A P rights are territorial rights. In general, the

7 exclusive rights are only applicable in the country
or region in which a patent has been filed and

granted, in accordance with the law of that country

or region.




R
ii! Rights Conferred

:
xI A An IP right grants to its owner a monopoly on the
! product of the mind protected. Nobody without his
authorization may use, commerecialize etc. the
protected item.




I
iii Duration of the protection

xI A Intellectual Property rights grant a monopoly on
! the intellect creation for a limited amount of time
depending on the type of right that is protected.

U Copyrights 70 years after the death of the
author

U Patents 20 years after the filing

U Industrial designs 25 five years after the }
registration Ix i

U Trademarks indefinitely as long as x i
renewal fees are payed




Relevance of intellectual
property Rights for the
tourist sector :
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Beyond Exclusivity!

Intellectual Property Rights are an opportunity for:

A Advertising:
A Merchandizing:
A Franchising:

A Certifying:
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tourist sector :
Beyond Exclusivity!
Intellectual Property Rights are an opportunity for:

A Advertising: . ..

2021

FIS Alpine World
Ski Championships




Relevance of intellectual
property Rights for the
tourist sector :

European
IPR Helpdesk

Beyond Exclusivity!

Intellectual Property Rights are an opportunity for:

A Merchandizing:
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Relevance of intellectual
property Rights for the
tourist sector :
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Beyond Exclusivity!

Intellectual Property Rights are an opportunity for:

A Franchising:

il OF THE WORLD




Relevance of intellectual

European
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tourist sector

Beyond Exclusivity!
[ Intellectual Property Rights are an opportunity for: ]

A Certifying:
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Trade Marks

What is a trade mark (TM)?

Itisa sign , or a combination of signs, used in trade to identify and

distinguish the goods or services of one enterprise from those of

another. A trade mark owner is granted exclusive rights to:

o use the mark in relation to the goods or services with respect to
which it is registered

o prevent others from using a substantially identical or deceptively
similar mark in relation to identical or similar goods or services.

What can be protected as trade mark?

Words, letters, numerals, pictures, shapes and colours, as well as any
combination of the above.

The registration of less traditional forms of trade marks is now

allowed, such as three  -dimensional signs (like the Coca - Cola bottle),
audible signs (sounds, Nokia jingle), or olfactory signs (smells).
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Trade Mark  Examples

el OF THE WORLD




